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THE MOBILE PHONE s increasingly seen as the
remate control for people’s digital lives, offering the ability
te combing work and leisure, social networking, and, of
course, shopping. Meanwhile, new and exciting
developrments are coming into play, including
augmentad redlity and location-based features, mobile
vouchering and payments, and inferactive content, As a
result, there are fantastic opparfunities for retailers to
inferact with customers in new ways and clineh that
valuable sale.

However, the challenge Is o infegrate mabile with the
ather channels and bock-end systerns, to drive traffic from
one part of the business fo another. Wa're not at this
promised land quite yet, but some retailers are
developing innovations that will pave the way for others.

A recent Ipsos MORI onling study of 1.044 UK consumers,
on behalf of Sterling Commerce, confirmead that shopping
nabits are becoming more moblls-centric, When using o
mobile device to shop, a large number of respondants
wanted to search for products in spacific stores; resemve a
product for in-sfore collection; and review ond chonges
shopping basket items created via ¢ home computer, as
well as check ouf from thelr moblle device.

Consumear appetite for mabile shopping s growing, but
David Hogg, retaill marketing executive at Sterling
Commaearce, warns, "It is unlikely that o consumer would
use a small device such as an IPhone to carry out their
weekly shop or o choose an ouffif for an important
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We live in an era when customers increasingly want

to use mobile devices to access the digital world,
but what are the implications of this new landscape
for retailers operating across different channels?
Arif Mohamed reports.

avent. However, the moblle phone |s a great option for
urgent purchases, such as forgoften birthdays ond
anniversary prasents, to perform on-the-spot comparisons
when out shopping or price checking, o to monitor sales
and promotions.”

In ather studies, Juniper Research has calculated that
the global mobile marketing and retail sector will exceed
£5.5 billien by 2012, This comprises mobile advertising,
coupons and smart postars, which display product
Information when users tap them.

Junipar's recent Mobile Markefing aond Retait Strategies
report found that retailers were already starting o explolt
tha mobile chonnel through advertising compaigns on
the handset and by issuing money-off coupons. The
market for these hwo activities alone s forecast to grow
by half in the next two years.

Report co-outhor, Howord Wilcox, says, “Cur research
and inferviews showed that lecation-aware technologies
willl play a key part. Companies like Google and IBM are
seaking to exploit the knowladge of wheare users are
located o enable retailers to offer in-store shoppers a rich
set of capabilities such as personalised special offers, As
result wea're forecasting the moblle coupons market to
double fo excesd £2.25 billion in 20127

STYLE OVER SUBSTANCE
Yel whilg it's clear mobile cormmerce is maturing fast,
experts advise that a good customer experence holds
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